1. TITLE OF THE PROJECT

“ANALYTICAL STUDY OF TOURISM DESTINATIONS PLANNING
& DEVELOPMENT OF JWALAMUKHI, CHINTPURNI TOUR PACKAGES,
HIMACHAL PRADESH”

2. INTRODUCTION TO THE STU

Importance of Planning: Tourism planning is primarily no ent planning
that is directed towards tourism-related objectives whi iffer betWgenythe public sector and

the private sector. In the public sector, most p 1S ¢ by different levels of

government. Public sector tourism planni es cqnijgeration of economic and social

factors, land use policies and zonr ironmental concerns, infrastructure
development, employment coi vision of public services. Private sector
tourism planning is usuallff concern®{ with”investment objectives involving various aspects

of product developyg€nt, bfjding apd design, financial feasibility, marketing, management

and operations. \

TIONALE FOR THE STUDY

This sk; will analyze how tourism destinations planning & development of Jwalamukhi,

Chintpurni tour packages in Himachal Pradesh. Two of the most important impacts in a
tourism plan are the environmental impacts and the social-cultural (socio-cultural) impacts of

development. While tourism generally is considered environmentally friendly, sustainable



tourism development places a high priority on preservation of the environment including land

use, water quality, natural scenery, and waste disposal.

4. OBJECTIVES OF THE STUDY

Objectives:

1. To identify the major elements of tourism packages for Jwaldgnuk: % purni
L )
temple.

HODPOLOGY

5. RESEARC

ant contribution towards the enrichment
ods and procedures to be applied but it is the
that determines the adoption of a particular method
should always be appropriate to the problem under
1scusses the research design, data collection method, sampling

investigatio

desi d data analysis.

ME DOLOGY ADOPTED:

This research will be aimed at studying, how to increase the tourism destinations planning &

development of Jwalamukhi, Chintpurni tour packages, Himachal Pradesh.

METHOD WILL USE TO CLASSIFY DATA:




PRIMARY DATA: Most of the information will be gathered through primary source.
The methods that will be collected primary data are:
® Questionnaire (Questionnaire prepared for conducting study will be attached in the final
Project Report)
¢ Structured Interview
Secondary Data: The secondary data will be collected through:

¢ Official Reports on related matters.

® Books and Journals on tourism destinations planning & develop

e  Websites

DATA ANALYSIS & INTERPRETATION - Cl {0 ta tion transforms the raw

data collected through questionnaire in to us g forma by organizing and compiling the

bits of data contained in each questionngir JOn and responses are converted in to

understandable and orderly statisg nize and analyze the data,
+ Simple tabulation usifig tally)arks.
<

+ Calculating (€ pe ofjthe responses.
¢+ Formplaused$(n sponses / total responses) * 100

s of pie charts bar graphs etc.




6. EXPECTED CONTRIBUTION FROM STUDY

The study will help to know, how to increase the tourism destinations planning &
development of Jwalamukhi, Chintpurni tour packages, Himachal Pradesh. Tourism planning

is primarily economic development planning that is directed towards tourism-relat

7. LIMITATIONS OF THE ST
A

e Study is restricted to only single area and therefore it mafnotNG t e overall view

of each field.

e It is very much possible that some of the res 0@& incorrect information.

&



8. CHAPTERISATION

Detailed/final project report will include the following chapters:

2,

9.

10. References N
11. Appendix %

Introduction of the study
Company overview
Objective and scope of study
Review of Literature
Research Methodology

Data analysis and interpretation

Findings and suggestion
Conclusion QN

Limitation of the study
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